Business Tools

At Your Local Library — Kathy Key
King County Library System 9.28.17



Public libraries provide:

* Free access to expensive databases

* [Free access to books, eBooks, audiobooks, & videos
* Free help with information

o Confidentiality

* Information that is virtually ad free

 Meeting spaces

 Educational, useful & fun programs & events



Eligibility for a public library
card

e Usually determined by residence or property
ownership

o Often available to neighboring cities or counties
through reciprocal agreements (for instance King
County has agreements with Seattle, Sno-Isle, Pierce,
Tacoma, & Timberland among others)

« Some libraries offer services for a fee if you are not
gualified by residence (for instance Spokane does)



Visiting another Library
system

e Public Libraries allow nonmembers to visit and use the
resources in the building if they are not eligible for a card

e Most public universities & colleges allow the public to use
their libraries for research

* The University of Washington Libraries for instance lets
visitors use visitor computer stations or get a temporary
login for their personal device



Policies at libraries vary

* Most public libraries want to see a current driver’s
license or other proof of ID & residence to issue a
card.

e Some libraries with reciprocal card agreements ask
to see the patron’s home library’s card before
validating their card



Online business tools

* When referring the public to libraries, you can check
the online database lists on their website

» Since databases are large data files with their own
software, the best access is usually a list on the library’s
website, instead of the catalog

* Finding lists for databases can tricky

* Most large library systems have a list of databases with
a business category



Following are a few examples
of where to find a library’s
databases.

After picking the entry point, most libraries have research lists
by subject



King County Library System

- Select Online Library

King County
Library System @ | Books & More v | Online Library v | f8 Calendar = Kids & Teens v

New & On Order

See what's just arrived and what's coming soon to
your library!

{oeoeoe)

I EVENT SPOTLIGHT

Art in the National Parks »
Newport Way

May 26 | 11:00AM

Mindful Tech: How to Bring
Balance to Our Digital Lives »

Federal Way
May 26 | 7:00PM

Get Creative: Art in the National
Parks »

Duvall
May 28 | 1:00PM

View All Events »



Seattle Public Library
Select Articles & Research

@ Your Account | Print-Friendly
A
The Seattle Public Librar September 27, 2017

Home Audiences Using the Library Library Collection Calendar of Events Locations About the Library

Welcome

SEARCH THE LIBRARY BROWSE LIBRARY LOCATOR
o Articles & Research  Select a Branch

®© Catalog © This Site © Articles o E-books &

‘ ‘ Find ‘ Downloads
Former Catalog * Books & More Map of Library Locations
LIBRARY NEWS AND EVENTS EEE ELEGUSERLY- VAN | AUDIENCES

e All Ages

. - BAAYTADEDEEST a Childran



Pierce County Library
- Select E-Sources

LOCATIONS KID5 & TEENS | ABOUT US

Search the Catalog Any Field u m

Pierce County
Conversatlons

Get informed - Be empowered - Join the conversation

@ o @

Technology resources help Pierce c—
County residents Get Smart More » Get a Library Card Homework Help Online Classes Map of Locations

Pierce County Library System closed
Oct. 6, until 2 p.m. Mare »

a4 |
Star Wars Reads returns and shows l_‘“F';
readers a journey on every page A ; :
Mors:s Download Books load Magazines Download Music Download Maovies
Free indibrary and online tools to
help students succeed More » :
Pierce County Conversations inform, Q r@

activate residents Mare » View All» E-Sources Book a Librarian Job + Business Center




Spokane Public Library
- Select Digital Branch

# Home Q. catalo ‘ & Downloads ‘ & Calendar ¥ Contact m
Spokane - o =

Public

‘ Library / Fl El (@ SpokanelsReading | MNews GetalibraryCard = Support Your Library! '

Locations & Hours ~ Digital Branch - Library Services ~ Classes & Events ~

@ Coming Up

HILLYARD
Thursday Brick Build
THURSDAY SEPTEMBER 258%™
© 4 - 5:30pm
Learn More —

Q, Search the: Catalog ~ Go =+

& Djgital Branch

ALWAYS OPEN, ALWAYS ON

eBooks & downloads

Research databases

Mobile apps

Technology training

Microsoft Certification

Full Calendar — °




Business research examples at
KCLS



KCLS.org
Select Online Library

-

King County
Library System @

Books & More W

Online Library w £ Calendar Kids & Teens W

New & On Order

See what's just arrived and what's coming soon to
your library!

{oeoeoe)

I EVENT SPOTLIGHT

Art in the National Parks »
Newport Way

May 26 | 11:00AM

Mindful Tech: How to Bring
Balance to Our Digital Lives »

Federal Way
May 26 | 7:00PM

Get Creative: Art in the National
Parks »

Duvall
May 28 | 1:00PM

View All Events »


http://kcls.org/

After selecting online library, select
the subject Business & Fundraising

rIGng County Library System

(€ mog-

CHO\S EEEEE h

=

King County
Library System @&

Online Library

FORMATS

Audiobooks

Courses & Training
Databases

Dictionaries & Encyclopedias
eBooks

Magazines & Newspapers
Mobile Apps

Movies & TV

Books & More v

Online Library ~ | B Calendar

SUBJECTS

50+

Business & Fundraising
Consumer & Automotive
eBooks & Downloads
Genealogy & Biography
History, Law & Culture
Job & Career Information
Reading & the Arts
Science & Health

Help w

Kids & Teens w

MORE

Computers & Technology
Kids

Teens

A-Z list

Online Library Home



Business & Fundraising
Databases at KCLS

ABI Business Trade & Industry Articles (ABl/Inform) ==

Articles that track business conditions, trends, management
techniques, corporate strategies, and industry-specific topics
worldwide.

Access Video: Business & Economics &=

Over 2,000 documentary and how-to videos covering business
education, business technology, economics, ethics and business
law, finance, accounting and taxation, marketing, and management.

Business Insights: Global &

Information on companies, industries, and more. Access to
Business Insights will cease on 12/31/2016.

Business Plans and Profiles Index

Anindex to business plans, many available online, from The
Carnegie Library of Pittsburgh.

Business Plans Handbook &=
Sample business plans from entrepreneurs seeking funding for

small businesses in the manufacturing, retail, and service industries.

Gale Virtual Reference Library &=

Cross-searchable full-text reference books on a wide variety of
subjects.

Key Business Ratios on the Web &

Industry benchmark data for public and private companies in 800
lines of business, with 14 key business ratios, industry balance
sheets, income statement information, and ratios organized by SIC
codes.

Mergent Intellect Business Research &

Directory of over 245 million global businesses with data for over
100 million executives, First Research industry reports, KBR
Business Ratios, Nielsen Popfacts, Prizm market segmentation,
consumer lifestyle by zip code, Indeed job listings, and directory
information for over 250 million residences with previously
associated addresses and relatives.

Morningstar Investment Research Center &

Investing data and reports on 23000+ mutual funds, 7000+ stocks,
and investment management tools.

Puget Sound Business Journal &=

Articles and the Book of Lists from the Puget Sound Business
Journal.



Business & Fundraising Databases
at KCLS (continued)

ReferenceUSA ==

Business and residential listings of U.5. companies, Canadian
companies, and U.5. residences. Download up to 250 records at a
time from a KCLS library or eflsewhere. Instructional webcasts and
video tutorials are available.

Sage Stats &=
Statistical data from more than 200,000 government and
non-government datasets, covering popular topics of research
interest for U.S. states, counties, cities, metropolitan areas, and ZIP
codes.
Seattle Daily Journal of Commerce ] =
Articles on business, construction, real estate, money, technology,

. _ architecture, and the environment.
Social Explorer ==

Current and historical demographic data from the United States
presented in easily downloadable maps and tables.

Value Line Investment Survey Reports &=
Stock analysis from Value Line.

Wall Street Journal &
Articles from the Wall Street Journal (1984-present).



Competitor Research

e Reference USA (example)

 Mergent Intellect (20,000 records can be
downloaded)

Both can be used to search an SIC/NAICS/keyword and a
location with a radius, also you can limit other ways such
as size & number of employees & sales



Competitor Research

for example a seafood market

Photo: Pike Place Market — Wall of Crabs by Naotake

Murayama on flickr CC attribution



https://www.flickr.com/photos/naotakem/159809467/in/photolist-f84MD-f84Pz-5m92B7-6jHsQL-LCwCs-8VafVn-8Vafon-8VaekH-8VahtM-8VdnzS-8VacRx-8VdmkQ-8VdiiA-oGPrT3-34a2tU-5m4RAv-8YsBB7-8YsBRq-f84LK-5m9iZd-asBLC-5m9n3U-5m93zy-5m4MHV-5m4PGx-34abxS-345tmx-8oZiU-8YpAkr-Pqgh6-TLHhq-92HvgF-9gWupc-8GZiD2-dbjQXv-6gprYz-6gtDaC-6gtD6b-6gtD45-6gtCW1-bHpjnz-5vYrfW-oAC3v9-9bPcrm-7Nz1Gz-6BXwoN-a5uTdy-8cqEcU-dzEHdg-8oymeJ
https://creativecommons.org/licenses/by/2.0/legalcode

referenceUSA

The premier source of information

ABOUT Us HOW DO | ACCESS?

for reference and research

Offers Accurate Data on 49\ Business

and 281M Consume

DATABASES LEARMNING CENTER FAQ

Available Databases
Select a Database to Get Started

U.S. Businesses

49 Million Businesses

2.6 Million Closed Businesses
SEARCH  MORE INFORMATION

U.S. Jobs / Internships
2.5 Million Job Postings

U.S. Standard White Pages
155 Million Residents

Canadian Businesses

1.9 Million Businesses

U.S. New Businesses

4.2 Million Mew Businesses

U.S. Consumers / Lifestyles
281 Million Individuals

U.S. Businesses

The U.5. Business database contains a total of 49
million businesses induding 15 millien verified
and 34 million unverified businesses that are
updated monthly. It is the only business database
that is enhanced with more than 24 million phone
calls per year providing you with the most

accurate data possible,

Selection Criteria include:

Company name, Executive title, Business type,
Sales volume, Employee size, Year established,
And more...,



Reference USA advanced search for businesses

o US. Businesses/ j» Canadian Businesses
24 Million Businesses 1.5 Million Businesses

j» U.S. Jobs / Internships j» U.S. New Businesses
2.5 Million Job Postings 4 Million New Businesses

j» U.S. Standard White Pages j» U.S. Consumers / Lifestyles
89 Million Residents 262 Million Consumers

U.S. Businesses Database /
Quick Search Advanced Search

Fill out one or more of the following criteria boxes, then click "View Results" button.

Company Name Executive First Name Executive Last Name
City State Phone
Al v




Search for seafood NAICS codes and zip code
radius, consider groceries as well

Quick Search

Collapse All Select All

© Company Name

| Company Name

© Executives

L] Executive Name
[ Executive Title

L] Executive Gender
[ Executive Ethnicity

© Business Type ”

[l Keyword/SIC/NAICS
] Major Industry Group

© Geography v

[] Map Based Search
L] City / State

(] Metro Area

L] ZIP Codes

vl Radius

| County

L] Street Address
[] Neighborhaod

© Phone

[] Business Phone
L] Area Code

Advanced Search

Record Type SearchTips i Collapse #

vl ) Verified Businesses (Phone verified and quality checked)

[l 0 Include Unverified Businesses (Not yet fully verified, may not be accurate)

| o Include Closed / Out of Business Records (Suspected to be out of business)

Keyword/SIC/NAICS Search Tips i Collapse * Remove ¥
() Search All SICs (Z) Search Primary SIC Only
(@ Search All NAICS (_) Search Primary NAICS Only

Seafood » [ 50w bic coes
ex Restaurants

Results: ‘

445220 - Fish & Seafood Markets

424460 - Fish & Seafood Merchant Whisrs
311710 - Seafood Product Preparation & Packaging

Selected:
445220 - Fish & Seafood Markets

424460 - Fish & Seafood Merchant Whisrs
311710 - Seafood Product Preparation & Packaging

VIEW RESULTS

UPDATE COUNT

RECORD COUNT
10

BUSINESS HISTORY

more info

CLEAR SEARCH

¥ Back To Top



View results, select items for details, downloading or
printing

NEW!
“petals | tap print
mE | company Name | Executive Name .| Street Address | City, State 2z 2| Phone | Corp. Tree - |
¥  Pacific Catch Ted Roy 4102nd Ave NE# 202 Bellevue, WA 92004 (425)451-2559
¥  Uwaijimaya Inc Hiroshi Hibi 699 120th Ave NE# A Bellevue, WA 92005 (425)747-9012 D@é f
¥  Jing International Mingyi Ming 602 123rd Ave ME Bellevue, WA 93005 (425)462-1469
[¥  Orca Bay Seafoods Brad Comer 1121 124th Ave NE Bellevue, WA 93005 (425) 4541721
¥  EastAguatic Alan Huang 2220 132nd Ave SE.. Bellevue, WA 93005 (425)378-0608
¥  Direct Source Seafood LLC 840 140th Ave NE Bellevue, WA 93005 (425)452-8198
¥  Awersinc Gregory Fridman 12832 ME 14th PI Bellevue, WA 93005 (425)747-7866
I STl America Shimji Ota 1911 NE 15t St #... Bellevue, WA 92005 (425)462-8898
¥  Chicken Of The Sea 13412 ME 37th P Bellevue, WA 98005 (425)861-3866 D@Eé f
¥ Freshy's Seafood Market Bryca Calwell 24711 76th Ave SE Mercer Island, WA 93040 (206)232-3028
W  Qvd Aguaculiure Chris December 11400 3E 8th 5t# Bellevue, WA 93004 (425)637-0090
¥  Mc Cormick & Schmick's Seafood  Paul Pierce 700 Bellevue Way ... Bellevue, WA 92004 (425)454-2606 o@f; f
¥  Pescadores Products Inc Susan Yen 1 Lake Bellevue D Bellevue, WA 93005 (425)452-1135
[¥  Marine Fishing Intl Alex Kovelv 3 Lake Bellevue D... Bellevue, WA 93005 (425)974-4745
¥  Cascadia International Group Jeong Chae 9 Lake Bellevue D... Bellevue, WA 93005 (425)283-1090
¥  Morth Pacific Corp Larry Shegnagaey 5612 Lake Washing...  Kirkland, WA 98033 (425)822-1174

NEW!

[Review | Details ] Map ] Summary [Downioad] print ] Sve Search |




Reference USA provides the number of employees,
estimated sales volume, size, credit rating, executive
names, est. expenditures, & competitor report

Collapse #

Business Demographics

Location Employees 59 Location Sales Volume  §1.424,000
Corporate Sales Volume

Type of Business Private Location Type Single Loc
Last at n February, 2015

Years in Database 10

Square Footage 10,000 - 19,999 IUSA Number 64-670-4965

Home Business No Credit Rating Score B+

Full Credit Report Buy from Experian

StricariBusinessRoports' vy
:{:J_;Exparian‘
Hours of Operation
Mon Tue Wed Thu Fri Sat Sun

Management Directory

Collapse #

Name Executive Title Gender Executive Ethnicity

Brad Comer Manager Male Western Europe




Demographics &
Psychographics Research

e Social Explorer
 Mergent Intellect — Prizm data
» Best Customers in Gale Virtual Reference Library

« [Demographics Now database is not currently at
KCLS, but at Seattle Public and Sno-lsle]



*::Social Explorer

Visually Explore Demographic Data

220 years of demographic data, 25,000 maps, hundreds of profile reports, 40
billion data elements and 335,000 variables



The Social Explorer database is an easy way to access US
Census information for downtown Bellevue. It also offers
maps that are customizable.

Population Density (per sq. mile)

'2. Social Explorer



In Social Explorer, you can create a report for the
block groups you are interested In

Social Explorer - ACS 2014 (5-Year Estimates)
Block Group 1, Block Group 2, Block Group 3,
Census Tract Census Tract Census Tract TOTAL (Al
Statistics 238.03, King 238.03, King 238.04, King Selected Block
County, County, County, Groups)
Washington Washington Washington
|

SE:T1. Total Population 1

Total Population 2.206 2315 2,825 7,346

SE:T2. Population Density (per sq. mile)

Total Population 2.206 2315 2,825 7,346

Population Density (per sg. mile) 17,357.0 255373 16,400.8 18,8361

Area (Land) 0.13 0.09 017 0.39

SE:T4. Sex

Total Population: 2.206 2315 2,825 7,346
Male 1152 52.2% 1,076 46.5% 1,392 49.3% 3,620 49.3%
Female 1,064 47.8% 1,239 535% 1433 B0.7% 3726 BO.T%

SE:TV. Age

Total Population: 2,206 2,315 2,825 7,346
Under & Years 133 6.0% 81 3.5% 201 7.1% 415 5.7%
5to 9 Years 3 0.1% 3 1.3% 20 0.7% 54 0.7%
10 to 14 Years 5 0.2% 33 1.4% 18 0.6% 56 0.8%
15 to 17 Years 78 3.5% 42 1.8% 0 0.0% 120 1.6%
18 to 24 Years 87 3.9% 129 5.6% I 131% 587 8.0%
25 to 34 Years 831 37.7% 965 M1.7% 1,113 39.4% 2909 39.6%
35 to 44 Years 334 151% 81 3.5% 578 20.5% 993 13.5%
45 to 54 Years 273 12.4% 196 8.5% 272 9.6% 741 10.1%
55 to 64 Years 150 6.8% 176 7.6% 172 6.1% 498 6.8%
65 to 74 Years 45 2.0% 128 55% 1 0.0% 174 24%




Mergent Intellect database demographics

MERGENT

<& Intellect’

Powered by Hogver's™, a DEB® Solution

Search by Company Name, Ticker

NEW U.S BUSINESS

COMPANY PEOPLE INDUSTRY

ADVANCED SEARCH

The Advanced search page lets you
refing your search in varlous ways. You
«can drill down Into your search 1o get 85
‘granular as you may need.

FIRST RESEARCH

[First Research industry reports offer
extensive Industry research writien from
a objective business perspective to help
you become a trusted Industry advisor..

RESIDENTIAL SEARCH

Gain Immediate BCCEsS 10 Conact

Iinformation for over 210 million U.S.
A tooi that f

name, address, previous address...

KEY BUSINESS RATIOS

Keyy Business Ratios on the Web (KER)
provides immediate online access 1o
compefitive benchmarking data in North
America. This powerful tool lets...

JOB SEARCH

Database has over 20 miliion empioyers
In the U.S., over 400,000 empioyers In
Canada, and over one million employers
In Mexico. Allows career seekers...

Y4

DEMOGRAPHICS

Includes the latest census data by zip
code, MSA or industry. Content includes
Income per household, average house
walue, population breakdown..



Prizm report for zip code 98107 (partial)

PRIZM Household Distribution 2015

Area ZIP Codes (see appendix for geographies), Total

PRIZM Area US Base

Code Name Households Pct. Households Pct. Index
01 Upper Crust 0 0.00% 1,750,173 1.45% 0.0
02 Blue Blood Estates 0 0.00% 1,116,920 0.92% 0.0
03 Movers & Shakers 0 0.00% 1,876,932 1.55% 0.0
04 Young Digerati 3085  24.09% 1,555,400 128% 18753
05 Country Squires 0 0.00% 2,212,007 1.83% 0.0
06 Winner's Circle 0 0.00% 1,276,191 1.05% 0.0
07 Money & Brains 1595 12.45% 2,555,893 2.11% 590.0
08 Executive Suites 0 0.00% 1,038,424 0.86% 0.0
09 Big Fish, Small Pond 0 0.00% 2,617,056 2.16% 0.0
10 Second City Elite 0 0.00% 1,621,883 1.34% 0.0
11 God's Country 0 0.00% 1,804,117 1.49% 0.0
12 Brite Lites, Li'l City 0 0.00% 2,063,782 1.70% 0.0
13 Upward Bound 0 0.00% 2,183,221 1.80% 0.0
14 New Empty Nests 0 0.00% 1,223,131 1.01% 0.0
15 Pools & Patios 0 0.00% 1,524,736 1.26% 0.0
16 Bohemian Mix 3645  28.46% 2,262,800 187% 15230
17 Beltway Boomers 0 0.00% 1,110,660 0.92% 0.0
18 Kids & Cul-de-Sacs 0 0.00% 1,891,410 1.56% 0.0
19 Home Sweet Home 0 0.00% 2,158,187 1.78% 0.0
20 Fast-Track Families 0 0.00% 2,001,850 1.65% 0.0
21 Gray Power 0 0.00% 1,059,133 0.87% 00
22 Young Influentials 0 0.00% 1,677,570 1.39% 0.0
23 Greenbelt Sports 0 0.00% 1,670,510 1.38% 0.0
24 Up-and-Comers 0 0.00% 1,666,319 1.38% 0.0
25 Country Casuals 0 0.00% 1,862,666 1.54% 0.0
26 The Cosmopolitans 322 251% 1,483,300 1.22% 205.3
27 Middleburg Managers 0 0.00% 2,541,652 2.10% 0.0
28 Traditional Times 0 0.00% 3,274,708 2.70% 0.0
29 American Dreams 1615 12.61% 2,764,103 2.28% 5524
30 Suburban Sprawl 0 0.00% 1,513,314 1.25% 0.0
31 Urban Achievers 1655 12.92% 1,912,178 1.58% 8183
32 New Homesteaders 0 0.00% 2,196,294 181% 0.0
33 Big Sky Families 0 0.00% 2,185,007 1.80% 0.0



Prizm segment definitions
(available on Mergent Intellect)

Ul: Urban Uptown

The five segments in Urban Uptown are home to the nation’s wealthiest urban consumers. Members of this
social group tend to be midscale to upscale, college educated and ethnically diverse, with above-average
concentrations of Asian and Hispanic Americans. Although this group is diverse in terms of housing styles and
family sizes, residents share an upscale urban perspective that's reflected in their marketplace choices. Urban
Uptown consumers tend to frequent the arts, shop at exclusive retailers, drive luxury imports, travel abroad,
and spend heavily on computer and wireless technology.

04 Young Digerati Wealthy Younger Family Mix

Young Digerati are tech-savwvy and live in fashionable
neighborhoods on the urban fringe. Affluent, highly
educated, and ethnically mixed, Young Digerati
communities are typically filled with trendy apartments

and condos, fitness clubs and clothing boutiques, casual
restaurants and all types of bars—from juice to coffee to

microbrew.
Wealthy Age 25-44 White, Asian, Hispanic,
Mix
07 Money & Brains Wealthy Older Family Mix

The residents of Money & Brains seem to have it all:
high incomes, advanced degrees, and sophisticated
tastes to match their credentials. Many of these city

dwellers are married couples with few children who live
in fashionable homes on small, manicured lots.

Wealthy Age 45-64 White, Black, Asian,

Hispanic, Mix




Best Customers in Gale Virtual Reference Library

G V R L Gale Virtual
Reference Library

Business

Search withi
Business
Subjects
Al

The 100 Most The American The American Best Customers Business Plans Slograph

Important Am ... Marketplace Marketplace 2015 Handbook Business

2015 2015 201 Education

Environment

General Reference

History

o e— GLOBAL BRANDS

AMERICAN EMERGING

Information and Pu

Law

Library Science

1I00QT
AL
Coaching

»e
i W Literature
Medicine
Company Profiles for The Complete Encyclopedia of Encyclopedia of Encyclopedia of Multicultural Studie
Stud Handbook of . American Emerging Global Br .. MNation and World
1999 2014 201 2013 2013
Religion
Science
i Social Science
—_— Technology
FROM GREEN INDUSTRIES [F¥
TO GREEN JOBS [

Encyclopedia of Encyclopedia of Encyclopedia of From Green Household Spending
Major Mar Managemen Small Bus Industries to ... 2015
2007 2012 201 2012




Best Customers (from Gale Virtual Reference)
example of potential wine bar customers

Wine at Restaurants and Bars

Best customers: Householders aged 45 to 54

Married couples without children at home

Married couples with adult children at home

Non-Hispanic Whites

Households in the Northeast

Customer trends: Average household spending on wine at restaurants and bars should begin to
grow again as boomers retire—but only if discretionary income grows.

The best customers of wine at restaurants and bars are householders with the time and money to relax with &
glass of wine, perhaps over a meal. Married couples without children at home (most of them empty-nesters)
spend 55 percent more than average on this item. Householders aged 45 to 54 outspend the average by 33
percent, and those ranging in age from 55 to 74 spend 12 to 15 percent more. Married couples with adult
children at home spend 71 percent more than average on wine at restaurants and bars. Non-Hispanic White:
spend 18 percent more than average on this item. Households in the Northeast spend 55 percent more than
average on wine at restaurants and bars.

Average household spending on wine at restaurants and bars doubled between 2000 and 2006, after adjusti
for inflation, but spending fell 42 percent between 2006 and 2013. Behind the increase in the first part of the
decade was the entry of the baby-boom generation into the best-customer lifestage. The Great Recession is
largely responsible for the drop in the past few years. Spending on this item should begin to grow again as
boomers retire—but only if discretionary income grows.

Table 1.8 Wine at restaurants and bars
Total household spending $3,530,070,300.00
Average household spends 28.09
MNERAGE BEST BICREST
HOUSEHOLD CUSTONDS CUSTONERS
SPOONG i) (marktshare)
ACE OF HOUSEHOLDER
Average household £28.09 100 100.0%
Under age 25 15.59 36 37
Azed 251034 23.97 83 139
Aged35todd 26.09 93 157
Aged 451054 3744 133 26.0
Azed 5510 64 3147 12 204
Azed 6510 74 3229 115 147
Aged 75 or older 16.95 60 58

HOUSEHOLD IXCOME

Avwnape beazebold SIEOR i1 Tl
Ui 320,000 e - 5
520,000 1§19, 559 s a0 0E
340,000 1w 340,559 nxw n 14
§50,000 i 565,559 1598 5 9g
370,000 w $ 75 59 365t 130 L1
80,000 10§55 599 76 s 100
300,000 s mevs T 0 513
HOUSEHOLD TYPE
Anerags brazabisld b ] 199 T
Slirmied couplas LLA T 12 w4
Marzied roupler, 7o ckidnes a8 LEH] Ry
Wtz couplie. with e ldien LR 1 Ha
st ca’d wdey age & LhE ) e 51
Oy halel aged e 17 2158 ] [ &)
Didect clld aped 15 ox cldar 4807 m 123
Single parent with child vindet age |1 28 n L2
Single parses 0 &3 T g
RACE AXD HISPANIC ORIGIN
Axwrage brasebold IBOY 180 108
Avan a4 L] 14
Black 5B M 41
Hispasas 180z & L&
HoarHigaase Wi and ot FERL] ik i
RECTON
Average brasehald 1w e
Nonbsau 4y 5 e B
B Labwyrt 2% s
Seath 2053 ns
Wt 343 0
EDUCATION OF HOUSEHOLD
Average braiskasld IR0% 190 e
Lass tham bigh ool pradwan pIp » ¥ 3
Bigh scheol gradisie B M4 51
Somas college 1613 & nr
Assecite's dagies 2559 2 s
Blachales s dapas v movs @ 7 L2 ]
Boebaber's dagren ns 111} Hi
Blaztar . predesnisnal, denioral degres 5 b 0L

Niota: Marbat hame way ner sum iy J00.0 Bacase af wending and mering catrgarie: by hascabald e “dran” el “Flack™
inchade Hispam: al mim-Hizpamrs win ddieetis) Sermnhoes o daing of the neipecene ravr alee, “Hispanin * icinde: peepie
afany rocy wha et Spmcahs 2 Hipasic, “Crhar™ incisdez paople wike ideerp) chemzalve: a7 nom-Nupanis and o dlaibs
Xame dworican Infiee it (whe are sl mrhaded v the “drian © row ), ar Nasroe Hrwasan or ocker Pacgie Jisnder o vall
- NiT A : Pperting mare them gms racy

Sarre Calesiamens by New Somwpitt Mo an the Svnne of Lobor Sarvaer 2005 Concumer Dxpeedtons Saran

Table 1.8 Wine at restaurants and bars Source: Calculations by New Sirategist based on the Buresu of Labor

Statistics?? 2013 Consumer Expendifure Survey




Industry Research

o ABI/Inform Trade & Industry
 Mergent Intellect — First Research
e S & P Industry Surveys (in print at Bellevue Library)



ABIl/Inform Trade & Industry

seafood market in the united states

ProQuest

All databases » Business databases » ABI/INFORM Trade & Industry | Change databases

ABI/INFORM Trade & Industry

Basic Search  Advanced Search  Publications Browse  About

seafood market united states Q

Hrulltext M Peer reviewed @ Search tips

This database includes in-depth coverage of companies, products, executives, trends and other topics. With |7
ABI/INFORM Trade & Industry users can study and compare specific trades and industries, including
telecommunications, computing, transportation, construction, petrochemicals and many others. Want to Learn More?

Coverage: 1971 - current

Tru ana nf thaca nn Tinno-



@ Fish & Seafood Market in United States: Market Snapshot to 2020 - ABI/INFORM Trade & Industry - ProQuest - Mozilla Firefox
5 bellevue library picture - Go 3 | (7 Referencel)SA - Advanced & X | EEI Mail - kkey@kcls.org X PQ Fish & Seafood Marketin U > | & Google
# €« Or https://search-proquest-com.ezproxy.kcls.org/abitrade/docview/187 27947 28 ffulltextPDF/EE2D4405C220 c Q, Search

ProQuest

All databases > Business databases > ABI/INFORM Trade & Industry | Change databases

ABI/INFORM Trade & Industry

Basic Search  Advanced Search  Publications Browse  About

« Back to results {20f8175 >

Fish & Seafood Market in United States: Market Snapshot to
2020

Canadean Company Reports; Basingstoke, (Feb 26, 2017).
Full text - PDF Details

= + AutomaticZoom *

Reference Code: C5-0099-0217-M5S

Published: February 2017

X | +

Search this database... n
Download PDF

99 Cite = Email

 Print B save

[J Add to Selected items

Related items g

Search with indexing terms

Subject

[ Beverage industry
[ Food processing industry
[J consumer goods
[J Food products
[JTobacco industry
[ corporate profiles
[J Market segments
[ statistical data
[J Market research
[ industry profiles
Location

[Tiinitad Statas




Mergent Intellect database— First
Research (industry reports)
S Intellect

Search by Company Name, Ticker Q

COMPANY PEOPLE INDUSTRY

'NEW U.S BUSINESS

ADVANCED SEARCH RESIDENTIAL SEARCH JOB SEARCH

The Advanced search page lets you
refine your search In various ways. You
can drill down Into your search to get as
granuiar as you may need.

=

FIRST RESEARCH

First Research Industry reports offer
extensive Industry research written from
a objective business perspective o help
you become a trusted Industry advisor...

Galn Immediate access to contact
information for over 210 million U.S.
consumers. A valuable tool that features
name, address, previous address...

KEY BUSINESS RATIOS

Key Business Ratios on the Web (KBR)
provides immediate online access 1o
competitive benchmarking data In North
America. This powerful tool lets...

Database has over 20 million employers
In the U.S., over 400,000 employers In
Canada, and over one milllon employers
In Mexico. Allows career seekers...

e

DEMOGRAPHICS

Includes the latest census data by zip
code, MSA or Industry. Content Includes
Income per household, average house
value, population breakdown...



First Research
MERGENT

North America Sales & Marketing

Industry Pr

[ndustry Search

Search for Industry Intelligence to Open Doors and Close Deals

wine Search

) Your search for "wine’ returned 18 documents

Industry Profile Results:

(Canadian Results | State/Province Results | Country Results)

@ Beer, Wine & Liguor Stores

INDUSTRY: Beer, Wine & Liquor Stores. ... INDUSTRY OVERVIEW. Companies in this industry sell beer,
wine, and liquor products from physical retail establishments. ...

NAICS: 445310

SIC: 5921

@ Beer, Wine & Distilled Spirits Wholesalers

INDUSTRY: Beer, Wine & Distilled Spirits Wholesalers. ... Companies in this industry distribute beer, ale,
wine, and distilled spirits on a wholesale basis. ...

NAICS: 4248

SIC: 5181, 5182

@ Wineries
... NAICS CODES: 31213, INDUSTRY OVERWVIEW. Companies in this industry make wine and brandies
either from grapes that they grow or that are grown elsewhere. ...

NAICS: 31213
Clr. N0



OVERVIEW INDUSTRY PROFILE FROFILE OWVERVIEW | FULL PROFILE

Wineries 12.21.2015

New! View More News & Social '

MAICS CODES: 31213
SIC CODES: 2084

Industry Overview

Companies in this industry make wine and brandies either from grapes that they grow or that are grown elsewhere. Major companies
include Bronco Wine, Constellation Brands, E&J Gallo, Jackson Family Wines, and The Wine Group (all based in the US); as well as
Distell Group (South Africa), Gruppo ltaliano Vini (ltaly), Treasury Wine Estates [Australia), Veuve Clicquot (France), and Vifia Concha y
Toro (Chile).

Total warldwide wine production is about 275 million hectoliters per year, according to the International Organization of Vine and Wine.
Major wine-producing nations include ltaly, France, and Spain, followed by the US, Argentina, Chile, and Australia. The US is the world's
largest wine consuming country by volume, but emerging economies in Asia, Africa, and South America may offer opportunities for future
industry growth. Consumption is flat or declining in most mature European markets.

The US wineries industry includes about 3,000 establishments (single-location companies and units of multi-location companies) with
combined annual revenue of about $16 billion.

Competitive Landscape

Demand for wine is driven by the restaurant and hotel industries, the level of business entertainment spending, and consumer income. A
winery’s profitability depends on production volume and sales price, both of which can vary from year to year. Large companies have
stronger distribution channels and can enjoy significant economies of scale in production. Small wineries can compete with big-volume
producers by making higher-guality wines that sell at a premium price. The US industry is concentrated; the 50 largest companies
account for more than 75% of revenue.

Imports are a major competitor for US wine producers, accounting for about 30% of the US market. Imports come mainly from France,
ltaly, and Australia. Major markets for US wine exports include Canada and the UK. Exports account for about 10% of US production.

Products, Operations & Technology



S&P Industry SUrveys (nprintat

some KCLS libraries/ SPL in library only database
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USTRY SURVEYS

“®8" Beverages
% November 2015

“¢ Industry Surveys




Industry or Business Ratlos

 Almanac of Business and Industrial Ratios (kept behind
Reference Desk, 2"d floor)

« RMA Annual Statement Studies (kept behind Reference Desk,
2"d floor)

« Key Business Ratios (in KCLS Online Library)

Reparts Ratics Fratie 17 T Comtstis @ Hupe
[
...‘l...;. n | 5132 e pad dathe =] [ v and dotied beveraze=] {::ln r:::'w witun %) ﬂ“
BUSINESS AND
INDUSTRIAL %%W“’H
FINANCIAL RATIOS S—
2014-2015 ANNUAL
STATEMENT STUDIES® ¥ = -
FINANCIAL RATIO m---.-mmr_;ua-m;. w0
BENCHMARKS ll J
mumunmmmnm
L —— ] o sse 4w

Mammigwen W @ 080 Ml U MK M® 000 0N M0 1280 N MT 6D

."a‘.l.w::lrer; Kluwer

3
\.-!9
DuckRals 070 -9 943 67 W0 100 419 208 90 1A6 280 183 205 2T5 00 130 98T MO 2SO



The Catalog

To find books, ebooks, audio books, and media use the
Catalog, option to sort by date or filter by year

Search te cataog n for | Books & eBooks by | Subject Social Networks n

advanced search

Subject search results for... @ search

Social Networks ssvesearch

Regular keyword search for "Social Networks" —

Filter Results by... 4 SortBy: Relevance v EO=E & 1-25 of 474 items >
Clear all filters
) Give and Take i For Later .
Available now... I VE A Revolutionary Approach to Success
|:| At any location (428) "_,m_; By Grant, Adam M.
i 1 8.8 8 $t¢
More locations... >
e W Book - 2013

Format - 158.2 GRA Available in some locations Place a Hold
Books -
eBook (50) Give and Take Wk For Later .

A Revolutionary Approach to Success
Book (325) I VE vane

By Grant, Adam M.
Large Print (6) kk ks

0 eBook - 2013
@ Audiobooks e

Mot Currently Available. Request this Download

WM Movies & TV M Holds: 3 on 5 copies
Journals & Magazines - i

Social

Wi For Later ~
Why Our Brains Are Wired to Connect

Socl’cl By Lieberman, Matthew D.
e - L8 8 & it

A Accessible Formats -

Large Print (6)

+ oth N Book - 2013
er -



Some of the useful books and eBooks available
for check out

THE INTERNATIONAL BESTSELLER

-
T
e Q

e NEW RULES [ —

Start.Up Kit Guy Ask | o . o MARKETING THE
ey Kawasaki . HOOKED PERSONAL

Peg Fitzpatrick _ MBA
_ n o

MASTER THE ART
OF BUSINESS

Ryan

e g How ta Build L —
LevesqQue Habit-Forming Products ‘ﬂ

Josh Kaufman

Power Tips

for Power Users NIR EYAL

nnnnnnnnnnnnnn

AL INTUIT G Legal Care for Your Business

& Product Name

infurt =

QuickBooks
2016

TRA cT the missing manual

Patent, =
Copyright
& Trademark

An Intsllectual Property Desk Reference

Y ——



https://kcls.bibliocommons.com/item/show/1617884082_marketing_metrics
https://kcls.bibliocommons.com/item/show/1447231082_the_new_rules_of_marketing_amp_pr
https://kcls.bibliocommons.com/item/show/1451544082_the_art_of_social_media
https://kcls.bibliocommons.com/item/show/1528028082_ask
https://kcls.bibliocommons.com/item/show/1628914082_trademark
https://kcls.bibliocommons.com/item/show/1442287082_hooked
https://kcls.bibliocommons.com/item/show/1248460082_contagious
https://kcls.bibliocommons.com/item/show/1529279082_traction
https://kcls.bibliocommons.com/item/show/1589514082_the_small_business_start-up_kit
https://kcls.bibliocommons.com/item/show/1528245082_quickbooks_2016
https://kcls.bibliocommons.com/item/show/1585314082_patent,_copyright_amp_trademark
https://kcls.bibliocommons.com/search?&t=title&search_category=title&q=personal%20mba

Education & Training

« Access Video
e Lynda.com — software & computer skill tutorials
e Business Programs & events



Access Video database includes courses and videos
on business topics. For example, on business
communication.

E SACC ESS WDEO) business communication “ . Ki ng (l:lllllty
* Library System

MENU
Powered by FILMS ON DEMAND Advanced Search | Search by Standards

Search Results For: business communication

K Save Search

481 Results Sorted by:| Relevance v Filters

Effective Communication in Business |20:10
* All Sources

(FULLVIDEO) SEGMENTS IM THIS VIDEO v Access Video On Demand

When a person has to rush to work in his pajamas because he’s overslept (and, Web Channels

incidentally, his hous...

© 2010 Video Education America , Grade(s}): 9 - 12, Adult / Continuing Education ~ All Grades
35

o share @) Add to 7= Standards 68
8-12

Adult / Continuing Education

Business Communication Series | 1:20:26 )
Professional Development

(SERIES) | TITLES IN THIS SERIES A Unassigned

Solid communication skills are keys to a smooth transition from school to work.

Using engaging scena...  AllVideo Formats
©® 1996 Meridian Education , Grade(s): 9 - 12, Adult / Continuing Education Full Titles
':: I Segments
. Series
Communication in Business Review |o0:41 ~ All Subjects
» Anthropology

[SEGMENT) From Title: Effective Communication in Business
I . » Archival Films & Newsreels




Lynda.com — has computer skills video tutorials —
for example on Google Analytics

Types
Al 264 results for google analytics Sorted By : Be:

Playlists ZL NS Google Analytics X

Learning Paths

Courses
Videos TOPIC
Google Analytics
Skill Level These coursas walk you throug and Google Anahytics, from basic to advanced web analysis about site treffic and user behavior. Qur SEO tutorials alsc include tips
1 Beginner (57 for website marketing and search optimization to increase the right kind of traffic to your site.

1N Intermediate

Il Advanced (35 COURSE
. Google Analytics Essential Training with Brad Batesole
Diestos Find cut how your website is performing. Leam how fo use Google Analytics to measure site traffic, SEQ, engegement, ed revenus,
Less than 10 min and even activity on social media.
LUy o What is Google Anahytics? (3m 15s)
Lessthan hour © Loading demo dats into Google Analytics (1M 53s5)
Subjects ° How does Google Analytics work? (2m 58s)
Marketing (264 * Show More
Analyfics 26 3hB0m I Beginner Oct0B, 2016 Views: 85,607 See Related Courses ~~
SEO (54

Enterprise Marketing (53
Online Marketing (53

A
coommerce s
Advertising (29 1 J I © Visualization within Google Analytics (3m 30s)
Web - |‘* From: Marketing Analytics: Presenting Digital Marketing Data
&

Mobile Marketing (7 - [Instructor] If you become good at using different views in Google Analytics, you'll find the need for Tableau or visualization software...

Small Business Marketing (7

Software
COURSE

Google Analytics [
Google AdWords (45

Marketing Analytics: Setting and Measuring KPIs with Adrisan Brits

Leam how fo set and measure your marketing goals with Google Anahytics. Use KPIs to track quantitative metrics related to content

Bing Ads (24 marketing, brand awsreness, or even customer [oyalty.
CJ Affiliste |4 .
o Reading Google Analytics reports (2m 40s)
Corversant (4 X
© More sbout KPis and Google Analytics (3m 38s)
Constant Contact (3

= 2dm BAc W0 Informodiste  Son 27 046 \icws 15130 Son Dolotad




Business Programs & Events at
KCLS

o Startup 425 Foundations at 5 Eastside libraries
www.startup425.org/foundations

e SBA Start Smart programs

* Programs for Economic Empowerment throughout
KCLS S |

* Score appointments




SCORE Appointments

Appointments with SCORE volunteer business
counselors :

o Seattle SCORE — can match you with volunteers in the
metro area: https.//seattle.score.org/

« Appointments with SCORE volunteers can also be made

by calling Bellevue, Bothell, Kirkland, or Shoreline
Libraries



https://seattle.score.org/

Public Computers

 Time limits vary by library, at Bellevue Library it is 3
hours a day, 1 or 2 hours per session

o 75 print units a week free (black & white is one unit,
color counts as 3 units each)

e Scanning available at all KCLS libraries, many also
have faxing



Adobe Creative Cloud in Bellevue Library Computer
Lab / coming soon to public computers

Photoshop, InDesign, & lllustrator

Classes listed in Event Calendar or use Lynda.com database for
tutorials.

Call Bellevue Library for lab times or get an update on the installation
for other KCLS computers 425-450-1765




The library can help!
We answer questions by:

Phone

*INn-person

Chat

Email

*Book-a-Librarian 30 minute appointments
*Referrals

https://kcls.org/ask/



https://kcls.org/ask/
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